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C	� Success factors for increasing mobile 
payment acceptance in Germany

Respondents were asked to rank the 
criteria for making mobile payment a 
success in Germany by naming the top 
three factors. The results are shown in 
Figure 7. 

Fig. 7	 Success factors to make mobile payment attractive

Which are the most important factors for you in order to make mobile payment attractive? 
n = 1,015 (all respondents)
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