List of figures

Table of figures

Fig. 1

Fig. 2

Fig. 3

Fig. 4

Fig.5
Fig. 6
Fig. 7
Fig. 8
Fig.9
Fig. 10
Fig. 11
Fig. 12
Fig. 13
Fig. 14
Fig. 15

Fig. 16

Mobile PAyMENt tTENAS. ...cceiuteeeiieriieeeiteeeiee et eetee et e st e et e e eeeesaee e 7

High potential for mobile payment:
Over half of respondents are users or potential USErS ..........ccceeeeervreeeennnns 8

Mobile payment potential Since 2015 ........ccoveeeerereeeeeiieeeeesrreeeesereeeenenns 8

Cash is the preferred payment method, but innovations

Ar€ ON the TISE .eouuiiiiiiiiiiie ettt e 9
Innovative payment MEthOdS ........ccccvveereiiiereeiieeeeeieee e e eeree e 10
Mobile payment is mostly used to buy clothes, food and fuel.................. 11
Success factors to make mobile payment attractive ..........cceeeeeeevveeeennns 12
Awareness of mobile and online payment providers..........cceceeeevveeeerennenn. 13

Most respondents demand a nationwide solution for mobile payment.... 14

Users are less concerned about SECUTLILY....c.c.eeerveeeniieeniieernieensieeenieeennees 17
Banks are the most trusted providers of mobile payment ....................... 17
Customers want additional SErViCes .......cocoueeeveeriieeniiernieeeieeeieeeieeen. 19
Mobile payment should be embedded in product or service apps............ 21
Key aspects influencing mobile payment USAZE ........ccveeereeuvererervreeernnnne 25
SAMPLE AALA ...vveeeeeiiieeeeeiiieeeeireeeerteeeeestreesesareeeessnrreesesnnreesennrneesennnes 28
S 1A - J S PUTRRURSRRNE 28

Mobile Payment Report 2017 5





